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The Optimum Manufacturing Environment




3-2

3-3

3-4

3-5

3-6

Index

Lj: L; &5 LZ (FEE 35 (W ‘Lk ’D) Introduction/Message from the Mayor

T/ DL Y DEBEAPRDEFE Characteristics of Higashiosaka, a manufacturing city
ERABRTDBIZE Outline of Higashiosaka City

‘:F‘/J \ﬁ¥®$%ﬁiﬂ, City with high concentration of small and medium-sized enterprises

%%Eﬁz\ﬁﬁﬁﬂﬁ |&Ge s o< ﬂ}%@)‘ oy b Various types of business transactions and advantage of manufacturing companies
BEAMRTAEEDTRFH Advantages of manufacturing companies in the city

T/ DY DFEERIZE  The historical transition of manufacturing in Higashiosaka city
;ﬁ’f\,?ﬁ/g\ﬂ%#ﬂ;ﬁm,ﬁ Energetic logistics center

BRAPRDESEE  Commerce in Higashiosaka

FEU) £ / ’j < U S'Z?;;fﬁ’@% Support measures for manufacturing business by Higashiosaka City Government
S N0MIE L 1T 515 T For making high value added products

RIBEI X AEE  Envionment business project

BART YA > TOI LT B Higashiosaka design project

1?%5‘3%% & DETFIRIE  Business tie-up with ITOCHU Corporation

BARMMEERMSEZEL Y 2— Higashiosaka City Industrial Technology Support Institute
DILIEESZE Commercialization promotion project

t/D <) Eﬁ%/ﬁ'@fb%% Manufacturing research activation project

SNBFEEBREEZE  Intellectual property strategy project

E&Egﬁﬂ}a el |'l|:ﬂ H’ “C  For development of sales channels

ke - BT DBIE Holding of sales meetings and exhibitions

BNIRERHLA  Development of sales channels in overseas

AR T = > ROHEME Promotion of Higashiosaka brand

B3R 7= TechPlaza Higashiosaka

%Eﬁ?aﬂﬁiﬁi%%% Intercity exchange support project

%ﬁ%%ﬁﬁ%ﬁ%%%%%i%% New business explorer recognition project

TUVIAY 37 s ATVRARBFRETIZE RS rentsubsidy for permanent extibition space at Creation Core Higashiosaka
ﬁ"g%i%ﬁ@ffﬁ?% [,[ |";:ﬂ H’ T For maintenance of good operating environment for manufacturing industries
FTHA(CEIFTZELY 2+  Actions for coexistence with housings and factories

T35 RS BEMIBML S A T L Factory site information system

AR EERNLEL Y 2 —PESHZE Incubation room in Higashiosaka Industrial Technology Support Institute
TUITAY 3y ATRKRAA >V F 12— 3 VHEERERIFER] rent subsidy for incubation room in Creation Core Higashiosaka
T/D <h ﬁi{ﬂ{ﬂﬁﬁﬂﬁ%urﬁ Assistance program to promote business location in Higashiosaka

+t/ ) < h) A?FjﬁﬁL[ ﬁ:ﬂ H”( For development of creative talents for manufacturing

BRIt IS —FR Holding of business seminars

THRE/ DL YEFHEZE Education program of manufacturing for next generation

BRME - 77/ A2 —3KE Commendation of excellent enterprise and “Techno-star” award

%j( B&%I/E—\Eﬁﬁﬁ (‘: @‘fﬁi%’% Collaboration with the Higashiosaka Chamber of Commerce and Industry
TEAIFLEAMRI TE 5D Ay ZEABRS DFTF] Publication of “Kinboshi Higashiosaka” and “Mokari Messe”
55 ) Ay W DEAME Sales meeting “Uri Messe”

T/ DY KREDRERE Monozukuri grand prize

FEEFRMEZE  Business and Academia Exchange Program

AMBEIREZE  Project for securing human resources

1) T A3/ 21778 Al Creation Core Higashiosaka



& C&HIT  Introduction

HEHVED  Message from the Mayor

R DDETEEROFNEEOERBMTH D, £/ DK HDDEREEREAMR
EULT2ENIAS N, FICEBINI Y — R ELE S O BB AR EE 2 (3R M
ZEUTEBDEY, EEREDSHATCTAREEIE. 20 ARGED/IRIESEZER
NI EZEDTVNWERTH, EBAY Yy hZWHUIDEKTICK>T. ZmiE -
WOy NAEEE - BB Z B R E T HEENELIMLTED T, ez DhE
FALEHDERNLBRY hT—07 &7 LF I TILREEREGIIC L DEMTDZER LS E.
FREICERICHINT D ETEATDE/ DK DREXZIS5NTEH U,
RARMTIE. SETHEONTEE/ DK DDOEBZ S SICHIGTREI® S0,
INFTEBL TS BEENREL P T WRIEDRMICHIT /B Z —BRIb U,
BERZE/IKDDORBREDISDZRRELTERWDET,

B/ DK DDORBEREE-RAR" T EBHICHBEE/DIDICHEBULEEAD,

Higashiosaka City is well known as “Manufacturing city” nationwide and is characterized by clusters of small and medium-sized enterprises
primary those focusing on fundamental technology industries such as metal processing and general machinery manufacturing.

Manufacturers with less than 20 employees make up more than 90% of all businesses in Higashiosaka, however, there are many companies
that boast wide variety of products, small lot production and quick delivery by making the best use of labor division system.

Manufacturing in Higashiosaka has been supported by companies that deal with flexible transactions and networks between nearby partner
factories and develop their technical capabilities to respond to the needs of markets.

To maintain and further develop a cluster of manufacturing business in Higashiosaka, we will strengthen our efforts to improve operating
environment for manufacturers.

Join us and challenge to create something new in Higashiosaka, the “Optimum environment for manufacturing.”

Yoshikazu Noda  Mayor of Higashiosaka City

o # PR
Rk 234F 4 H 1A ff ¥t ;?/‘.fp



tT/O<DHDIEE5

About Higashiosaka,

Number 1's technology
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Higashiosaka is a leading city where

EAPRTEDEIE Outline of Higashiosaka City

AO - HHE Population + Number of household

T 61.81km Area 61.81km
A0 504,526 A Population 504,526
g 218.947 {itais Number of household 218,947

N Population density 8,163/km
AOZE 8,163 A /km

As of February 1, 2010
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a “Manufacturing city”

Creativity of only one
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every kind of technologies is concentrated.
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Industrial composition in Higashiosaka City
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Number of establishments by Industries
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A wide variety of industries
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General purpose machinery
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Printing and related products
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Number of plants in major cities in Japan(Over than 4,000 plants)
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Plant density in major cities in Japan(Over than 4,000 plants)
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Highly concentrated city of small and medium-sized enterprises

Higashiosaka City is well known as a “Manufacturing city” and is one of the best industrial cities in Japan.
There are 6,016 plants in the city ranking fourth in Japan in terms of number of plants, and ranking top in terms of plant

density.
While small companies with less than 20 employees make up about 90% of all businesses in the city, amount of shipped
products reaches to 1 trillion and 289.8 billion yen. Wide varieties of manufacturers are developing active business taking

advantages of industrial clusters. (Industrial Statistics in 2008)
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Number of business establishments by employee scale
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of concentration of manufacturing companies
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EHDIBZBE orer citios About 90% of the companies in the city are independent

! ~ ~ without parent companies, and are networked with
N 1 , . . .
PEOAERE RIIZH THR nearby partner factories via various contracting
Consisted by a small number of large-sized company and their affiliates

arrangements distinguished from other cities where
pyramid structures are formed by big companies and

Plg enterprise K{IEE their subsidiaries.
s ~ By this labor division system, each company specializes in
appaary Fart Fon el different field and develops their own technologies. The
fact that about 30% of the companies in the city produce
/1N N ’ P P

their own products proves that their capabilities of high
level of technologies and networks between companies
help them make high quality products.

ﬁtp}iﬁio)%é Higashiosaka city
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Developed network between core company and their nearby partner factories

Rt #Reth| Rt Reit #Roth Rt

Subcontract  Subcontract Subcontract Subcontract Subcontract Subcontract
company company company company company company

WMAhTEHE —— HBAIS PR
Partner factory Partner fact0[y><Partner factory
#H T RiZEE — wnIs
Partner factory Core Company’ Partnerifactory

L > >
WMAOTEHE —— HBAHIES |FPAlaR)
Partner factory Partner factory Partner{factory

Various type of transactions
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The successful launch of Maido No.1, a small satellite with all the technologies of the small and medium-sized companies
concentrated, proves the advantages of networks between companies that possess high level of technologies.

In addition to the satellite, a lot of companies are positively making efforts to promote various types of cooperation between
companies including joint order-receiving group by coordinating the technology of each company.
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Industrial concentration of Higashiosaka, ranked
top in terms of plant density, gives supplementary
function in business efficiency enhancement
because of labor division system, and generates
synergy for companies such as advancement of
information exchange and collaborative research
by establishing networks between companies. In
addition, these effects have advantages of n L
invigoration of the communities. #Eiw@ﬂ%%ﬁg

ijﬂ;&?ﬁ W {.E%O)?ﬁ?} Advantages of manufacturing companies in the city
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In addition to their technical capabilities, companies in Higashiosaka boast quick delivery, small lot production. Many of the
companies have their own brands because of their capabilities of making prototypes for new product development and

special order items to produce high value added products.
Higashiosaka is commonly recognized worldwide as “Higashiosaka where any products or processing solutions are available.”
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High level technology
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Various kinds of products Prototypes *
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Strategies for making
\\ high-value added products
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Quick delivery -
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| .
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Network between
partner factories
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The origin of factory and networks between various types of business goes back to the Edo era. Enterprises in the city

have been changing their business categories by flexibly responding to the change of times. The fact that end use of
major products is rich in variety is proved by this historical transition.

;ﬁjgjfg Uy B RE - A EEEARE
EEBOBENA

EENLED — ~

2L KEOBNE [0 | AR, 1. SRR 5L,

KETH AALHR | g | | ORI RERHTA

D3 8. i ‘ A

e e F®R(1914)

19834 (B
58%)ICiE. T
5#1%10,000

PN G2 ENUN
E-TiHENE

o % R BXT.E—
KEOBE Wit WA | | st Elarc
FIRL 8 DIl
ERBIR R,

- BTENASR
Qg HEn GRS
QM BED

R %% LY
KIRTOERE, ORI

QR

%ﬁl MngEs E20IN BRI
g 8|, | KRCOEAR, “¢

0t <ol
;;t,g B _—, = IREREIEN
D D—KE —» . _
| HEER | | RIYVORBT -0
E I )

)

—>| BT TV DIEE

7T A SRS BERERDE U S BE R
e $78- RO TBER AL

—>| BRE- IAILEA

FeHIBEA DD ES R T LK FEHER -
ZmE-VELEE - sANEERREZR
HEUTBERENEKE,

1700FK |180041K |19004F4% [19104F4% | 1920~1940F K | 19504 % | 1960F | 19704F4K |1980F M | 1990F AL

\
< 2#1(1926~) > T (1989~ >

NERBITEEA®
TEEE DM

{fLic&h =R,

>t
=
©
N
@
A
Vi
\ 4

< BB0868~)

ﬂ}fﬁ%ﬁ‘>

(FENn o)

New\'sz)
(New\sSAN)
(EmHOpEIN)




}ﬁ;_?_l,% /S\n 6 %/m,m,m Energetic logistics center
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Higashiosaka is a major logistics hub in the Kansai region.
There are five wholesale districts focusing on metal-related
products (the first whole sale district in Japan), clothing,
machinery, paper & stationary and materials for shoes & bags,

and a large truck terminal.
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%ﬁﬁﬁ@ﬁ% Commerce in Higashiosaka

ra s OSEML

MR E R ZFLCEEEIEREIN. Z<DOBEYEVREFET
Rb> TWET AT CIRAEEEZ MREFONS EMNED .7
EEEEDOANRNY MFBEPT -7 — N -FRIIGEDREEHEES
EXEULTVWETD,

There are several shopping districts in the city particularly in front of
railway stations and are crowded with many shoppers and visitors.
The city government focus on shopping districts as “Base for local
life” to support events organized by shopping districts and

environmental improvement project such as installing arcades and
street lights.
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Vitalization of shoppmg districts
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Shopping Street in front of Kintetsu Hyotanyama Station,
“Mikoshi Parade by Children’
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Shopping Street in front of Kintetsu Kawachi-Hanazono
Station, "Enjoyable 100Yen Shopping Street’

FIEE (H19E M %5 )

Number of Commercial
Establishments

6,519 ()5 &H) Retails Wholesales
TR VbR
68% 32%

6,519
(O &)
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‘Kosaka Jazz Street’

Shopping Street in front of Kintetsu Kawachi-Kosaka Station,
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For making high value added products

BHRENELRWN - - -

To collect useful information

BREEYRXR (€27F—) (P12)

Environment business(seminars)

BREFYr>7O0Yzo 8 (E24-) (P12)
Higashiosaka design project (seminars)

RELEE () COXEBRE (P12)

Business tie-up with ITOCHU Corporation
RABRMIEEREMXEL Y Y — (HBEEZS) (P13)

Higashiosaka Industrial Technology Support Institute
(equipment use training)

MMpEXE (P13)

Support for intellectual property rights
EYxZAEZF— (P20)

Business seminars

FUNBRELLD (FAXER(E)

Newsletter for small and medium-sized enterprises via fax
BMRm 7Y (X—ILEE) (P16)

e-mail newsletter of Tech Plaza Higashiosaka

AERPEBEDC > TELWL

Wish to order making a prototype or product

HERPEBZEDOLIDRZWL - -
Wish to make a prototype or product
B IRERB (P13) Biizm 7 >Y (P16)
Support for commercialization enhancement Tech Plaza Higashiosaka
RARMIIEERMNXELYY— (P13) UV X~y JHESEE (P11)
(2R 0H)

Higashiosaka Industrial Technology
Support Institute (equipment maintenance)

EEHE U - - -
Products planning
BREEYXRX (P12)
Environment business

BARTFHr>7Oz 7~ (P12)

Higashiosaka design project

T/ DL OIAFEE CHB (P13)

Support for activating manufacturing research

One stop service promotion project

BREIRIBOMERFICAIT T

For maintaining good operating environment
HARMAIC TIHZE TR\,
TH=AR UV, EHBREBA W - -

Wish to build a factory, expand factory or establish an office in Higashiosaka

T/ DL DatfeERE) (P19)

Assistance program to support manufacturing location in Higashiosaka

TiSAtEERIEMS X T L (P18)
Factory site information system
JUITA> 3y - A7EKRK
AyFar—yayv)l—LEREE (P19)

Rent subsidy for incubation room at Creation Core Higashiosaka

RARMIUEERMXELY Y — (BEBRE) (18)

Higashiosaka Industrial Technology Support Institute (Incubation room)

AP DBERICEIT T

For development of creative talents

T/ OKDAM (&%) 2BTHdlc - - -

To nurture people and enterprises in manufacturing industries

EYxXEz7+— (P20)

Business seminars

RERE/ DL DERSEE (P20)

Education program of manufacturing for next generation
BRM{¥E - T/ XY —%E (P20)

Commendation for excellent enterprise and “Techno-star” award
ARG EERN B Y — (#REFS) (P13)
Higashiosaka Industrial Technology Support Institute

(equipment use training)
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Support measures for manufacturing business by Higashiosaka City Government

4 themes to support manufacturing enterprises

Higashiosaka city government effectively link each measure under the four themes of (1) “making high value added
products,” (2) “development of sales channels,” (3) “maintenance of operating environment” and (4) “development of
products planning,”
commercialization” and “developing sales channel” procedures. (please refer to the following

"ou

human resources, to totally help manufacturing enterprises implement “collecting information,
“making prototype,” "
pages to see the details of each measure)

IRESFICEIT T
For development of sales channels
AREEFEIBE LWL - - - REBRFTE DEH
Wish to develop sales channels Cooperation with the Higashiosaka Chamber
e - Bns (P14) EEE[EEE v i Commeres amé | nelsi;
Business meetings and exhibitions Development of sales channels in metropolitan area F=AIEUEKHR
FART SV R (P15) SBIMRI LA Fo5M0O Xy ERARRy OFF (P23)
Higashiosaka brand Development of sales channels in overseas Ff\kj\btca‘tlf\jn o HK?nbohs‘hl H:(gfshlosaka ant
N . e okari Messe Higashiosaka
Bgizxm7>Y (P16) WEXENBFRBEREIE (P17) L
Tech Plaza Higashiosaka Recognition of new business explorer ? 'DM)( v :Iz'ﬁi'tlz&k EPZZ)
ri Messe Higashiosaka
DY Ny ZHEREE (P11)  ZUISvay - APEARER ’
One stop service promotion project BriaEREE (P17)
B E (P17) Rent subsidy for permanent exhibition space

. ' at Creation Core Higashiosaka
Intercity exchange support project

T/ OO DOEEERBO / TV A Ny THESE (Kl - REEXA I T« RX—F—TR7)
A DELSEEPEANDEEREGCHEE U e KM PIREDO -7« X7 -H\. EEHHFZEL T,
EYVRAN—=KF—RUPEEREGCBET 2HEKICHT L. BEREHEP T RNARXZEHBL TVWET,
XHEHRABICIHU T, LREBEROMENERTED Y RNAALET, BREICHEAL S W
Comprehensive consultation about manufacturing / One stop service project (Coordinators’ desk

for technology and sales channels)

Technical and sales channel development coordinators with wide range of knowledge about
manufacturing business in the city and domestic & overseas business transactions offer information

and advice on business partner matching or how to realize the above mentioned measures. Please
feel free to consult.

T577-0011 EHKRBRMFAIL 1-4-17 7UIT A>3y - APEARR JLEE 3 B
TEL 06-6748-1140 FAX 06-4309-2303 E-mail:office@hispa.biz-web.jp

Creation Core Higashiosaka, North facility, 3rd Floor 1-4-17 Aramoto-Kita, Higashiosaka City, Osaka, 577-0011 JAPAN
TEL. 06-6748-1140 FAX 06-4309-2303 E-mail : office@hispa.biz-web.jp
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-I%- 1# bu m ﬁE {b ‘: IE.I H’ T For making high value added products

RIRESRAEE

Environment business project

BRECEEBUVCERREHESICERTZ L TEARENDIEIRXAPROSNERMIC. TAOEENVWERIJIGTESD LS5 TR
BEORRZBEFACKMAEOAMBEELE UV TORMO—RIY Y TEZERIT DL EHICVBERRHBEZTSRELEYXADMES%E
HKEUVX U I AMICEWTHICHAREEORWVWT —FYICDWTRA-RYY 7ZRBORABIT S DI BENEEL TROHTER
AR -FAREHEELTVWEXT,

We drew up a technological road map to show the direction of technology B 8hs BHERE Iéfé{gyﬁ;g%%
development considering the current situation of manufacturing business in the city i Llit%% Automobiles g‘,ggqs;n‘fg;rg;ﬁ‘;:ce; " Ce AR Uy K58
and also started a study group for environment business that provide information industry "\‘ '0.\‘ ',' S m:z il ==
so that enterprises in Higashiosaka can quickly respond to the required o4 * A o d % 1 EE 5E
technologies or new business in transition to an eco-friendly and low-carbon society. o’ Y
We will closely examine the road map for high potential issue and also support "' “ 1 1
specific research and development activities that enterprises work together with RS Y 1 1 4
other enterprises. \ ! I ,'
We drew up a technological road map to show the direction of technology A3 ! ’ .
development considering the current situation of manufacturing business in the city Il E BE 2 EE. BB, TSAFVIRBLEDESR
. . A . ( % j( F}i ) Industry such as metal, machine, plastic
and also started a study group for environment business that provide information |z .0 2c el . R ' .
so that enterprises in Higashiosaka can quickly respond to the required | ¢ Higashiosaka) A 1 1 4
technologies or new business in transition to an eco-friendly and low-carbon society. N !
We will closely examine the road map for high potential issue and also support HIEBEIVRAF VYV R
specific research and development activities that enterprises work together with New business chance

other enterprises.

ijﬂ;&?__ﬂ"r y7° A :/ T 9 I‘ $¥ Higashiosaka design project

HRAOTETFY A F—ESBZREARATOTH A VI VIAT A T7RNAF = L TGRZ. TYA1 Y
EWSEROEEUZEXKITZEIFT—OEBP.ERICTREERREZ N —FILICERFLTWT
A UBRASERBLUTWE T X THEEN T Vv HEA LI B2 L E2EBE ULLEREER
LY I TB3RDIC.THTAYEBERMOTH A VRAZELERZRZBMEGERBL TOWE T AR,
A7OV I SOBMICED ., (M) BAEERESNEET 27y RTY A VEZERBRENTEL
TWET,

The city invited Mr. Toshiyuki Kita, globally known as an industrial designer for our design creative advisor, -1
to hold a seminar in order to raise awareness about the importance of design resources, or design I +
consultation meetings to totally re-design the products made in Higashiosaka.

Also, the city gives supports for enterprises to collaborate with design offices and universities of design in I L
order to easily promote strategies to improve their design skills.

As a consequence, some products made in Higashiosaka were honored by Good Design Award sponsored I +
by Japanese Industrial Promotion Organization.

{¥%$ﬁ$ t @%ﬁ*&ﬁ Business tie-up with ITOCHU Corporation

FHREBEHRAIHL EOERRMAB TOEBRECLD TRMEXEOTMAFAR CERAORERBZXELXT,

By business tie-up with ITOCHU Corporation in high-tech field, the city supports manufacturers in Higashiosaka for new product development
and sales channel enhancement in both domestic and international markets.

EEEFHEP
RYFVTARY b
E%H e
IR Conduct company visit local enterprise

X N and business matching event
Business tie-up

[ElkEES
V\]%@ local enterprise
EEait o
DRI S
XYy hT—=2 local enterprise
Network of I_'.IJ_W_I/J:\%
domestic and ;
local enterprise
overseas 54 S B R O BRES RIIR D
elative companies o= =x .
reative compant ESESEE IR
Business consultation about local enterprise

development of product and
promotion of sales channels
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i*ﬁ&?ﬁﬁ&%?ﬁﬁﬁi*ﬁt \/9 - Higashiosaka City Industrial Technology Support Institute

BEOKMBEREIC KL ZRMEXK-EEOREDIEN HIORBRELTVWIEE
BEBRER - NMIRRZORMAEARTORKIAE. ERNAEEIABEERD
FERERENBRNTXEZIT> TWAHE TIRIE FB2REEZXEIT 5HD
PEERESE (30m~60n, 900/m) & %IT TWBIEN [EEG L DNEREZ
BEULLTE/DCDEAEIRIBDHBRLTVWE I COEMN VI —TIITAR
BEOMAAADORELE/ DD AMOERZ BWICEMNBHREERIC & -
SRARTRARTE/ I DARMAS PRUAOE/ IO ZBESHAN-FR B85

FHICKZAMEES  RARGDELLZEKBP I ST 0FHHITONTVET, P,

17;'- * i T P—_ - \l[

Industrial Technology Support Institute of Higashiosaka is a comprehensive support organization,
where technical consultation and guidance by resident advisors is available, as well as rental of
about 30 advanced testing sets or processing equipments and periodic equipment use training.
The center has 5 incubation rooms (30 m ~60 ni , ¥900/ ni ) to support start-up and expansion
into new business and a prototype manufacturing studio with general purpose equipments such
as lathe machine.

In addition, “Higashiosaka Manufacturing R&D Group” by manufactures in the city who are

actively engaged in promoting R&D of manufacturing and developing human resources are gﬁgﬁﬁﬁﬂm iggms  E b
established, and also “Higashiosaka boys and girls invention club” for the primary and junior high PRXED 4 H
school students who lead the future of manufacturing business in our city are being held at the | ~%# iiklaiae B-F-0d RecFAl ;:i 48
center. R

1

RARHIERZMXEL S —

T577-0065 ERARMTEHFHF1-5-3 B RABML N 2
TEL 06-6785-3325 4 e 5
FAX 06-6785-3363 \ R ns =
http://www.techsupport.jp/ ~ R al EE T z
Higashiosaka City
Industrial Technology Support Institute HHR EEERE
1-5-3 Takaida, Higashiosaka, Osaka, 577-0065 JAPAN = ERRRR Py
TEL. 06-6785-3325 FAX 06-6785-3363 %/é%?
ERHB EAEF

http://www.techsupport.jp/

%ﬁ{t{ﬂﬁ$¥ Commercialization promotion project

MRRNEEDO NI EDEWHIC BRI D ZRET 2O FHHFEDFRICL2HERLICAFLEFROBMELRE BROEE(L
KO BEOEIC.HMPEEeRMA L. TRICE T 2HEE- FEEXORIHZXELEXT,

To promote new high-value added products manufacturing by small and medium-sized manufactures in the city, subsidies are provided to
support the creation of new type of business and industry in the city such as for making a prototype for commercialization utilizing patent.

y 7o 2
€ / ) < U Hl:jtlﬁ'l‘i{t%% Manufacturing research activation project

MARFNEEESF2H D D HRGEE L TITS L BREERNTOMECHHAORAREICEF LRDBEH XRERELEOBRICH T
FEEBICN L T HBEZERM L TREEORENALPRY hT—0 DD Z2XELET,

To support the improvement of management power and networks among companies, subsidies are provided for new industrial technology research and
development of new products by collaboration of more than two small and medium-sized enterprises in the city and for activities to solve management problems.

%I] ,E?J' étmg$¥ Intellectual property strategy project

TASEEOSHNINMELZRET 2O BFPEREE VWS LAMECERPERG ETREERICH T NP IR EZE-F & DI
LOBEBWICKELET,

RRBRMIE P21 E7RICHFTIRET 2NHEER T EETEOETIHHICEES LK U

INERIFTERULERF Y Z 27 e TASERICRA U WM EEICDOWTOMBPERAELEZEX-BERLTVWEY,

To promote high value-added products manufacturing, Higashiosaka city actively supports with the collaboration of the central and prefectural government,
the intellectual property strategy, such as education and promotion of intellectual property rights that are patents and designs, etc.

In July, 2009, Higashiosaka City was selected by the Patent Office as a model city of support project for advanced city in terms of intellectual property rights.
In response, manuals were distributed to the manufactures to educate and promote knowledge about intellectual property and how to make use of the said
rights.
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AREg R FRICH T T

For development of sales channels

AHS - BRAOHE

Holding of sales meetings and exhibitions

BREPERRRZHREL TVWET,

O%5Mh Xy ERARINKER(RR) (- BATELESEE)
Ny 7Yz 78R ERIPEERBRERBRPEOEBNEVATORAZ T E—ILT B RRREEDEERAEAT
TRRCHRET B ERLARBETEHBETIE-ILLET,

OF7 7 /XAy ERKRR(KR) (RFFAEE/RKERT & D #Bh)
RKROE IR ABFOROMT ATEEOSBEHR R IRERESERERMNANZ—ZICRRLE T,

O%F/ 2< DEGIE#HE (RKR) (HEXE/RARHHNERRESANET)
EEORF FEXA—-H—DFIEFAMELTSMLET,

“Mokari Messe Higashiosaka in Tokyo” held in Tokyo (collaboration project of the city government with the Higashiosaka
Chamber of Commerce and Industry)

Industrial Trade Fair is hold in Tokyo to appeal the advantage of Higashiosaka with high concentration of medium sized
companies which have top share in the markets.

“Techno Messe Higashiosaka” held in Osaka (project of the Higashiosaka Chamber of Commerce and Industry subsidized
by the city government)

Wide variety of industrial products and high level of technologies of manufacturers in Higashiosaka are exhibited at the
center of business district of Osaka.

“Manufacturing Business Meeting in Higashiosaka” organized by Higashiosaka City Government (consigned to the
Higashiosaka small and medium enterprises promotion association)

Major and medium-sized manufactures in Japan join as ordering parties.

=T

I

-

RAm&E Trade fair site

SFHRIEICIRAVRYFVIBEHRR
Business match meeting for ordering.

B 5 Bl B A K

Development of sales channels in overseas

fIfED S WE & Z OIS AR < FTEER EARmF T
IRIRIEK T B DTEEITVWET,
ORKBROEXZEPELRERBREEBNT Z2PRMBFEEEL
JETRODBNL AR E TRAWELELET,
ORARTORMRR T ZFR—LR—IANOERIEDH
EHEEPTELEDICRBRTOYRT A VI LREETVWE
ED

ORFENMIEMZFOAE . RERECTY 1 VARG ESM
IEENFZRZEE L TWBREN . FFIDO/N1 VDL HEKS
ITEBABRSICHET 2BROHERO—E®MBILET,
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Support is provided in seeking the sales of high value added
products in newly developing countries.

[ODistribute public relation pamphlets to introduce
industries and major products of Higashiosaka at overseas
branches of JETRO, etc.

Oincrease the number of companies’ information in English
on the website of Tech Plaza Higashiosaka, and also offer
listing ads in English.

[JAt overseas trade fairs where large number of buyers
gathers, display charge is partially subsidized for companies
that have special processing skills or manufacture high
value added products related to environment and design.
[OSupport business transaction by coordinators.



ik I;}i 7~~ 5 \/ F 0) *Eig. Promotion of Higashiosaka brand

A=Y (FYNR=TY T TSATILT 7 D3 DOEEOVWT A ERTRKUBERART S &S
EUTREL HBOBH TSV RY—IZFBLTVWE T HART SV RRERRBELE I RAREAKT 2E
EEUTHBOT I YRR Y —2BIFTEEEZHETOTVWET,

Finished goods qualified either as “Only one” “Number one” or “something extra” is recognized as Higashiosaka brand products with the
common brand mark.

Manufacturers that possess Higashiosaka brand products run their business activities with the common brand policy as leading companies
of Higashiosaka.

KEART Y RIBRART 7Y REERE (FBRE RARME/ DSODIBE)PEEEZEBL TVET,
EEARIF.

(1EKXR7 7> RRBEEFRODPRIEE

(2)RERF¥DEERM LZENE UREES

(3)EKRRT S RERORBE.RARTHIRE I 2BIE(ERERRT 5> RY—7) OFEREREZNICET 2R
ANDEIBRZEZT>TVWET,

*) Higashiosaka brand is managed by Higashiosaka Brand Promotion Organization. (Secretariat office: Higashiosaka
Manufacturing Support Office)

Business activities include;

1. PR activities of Higashiosaka brand products

2. Studies in the aim of improvement of the quality of member companies.

3. Recognition of Higashiosaka brand products, suggestion to the Higashiosaka City Government regarding license
agreement on the usage of trademark possessed by the city, and others.

As a leading manufacturing company which always make efforts to develop attractive

products
ﬁ ‘:%jj E"J’;ﬂlﬁ]j‘ < D ICHI D ﬁﬂﬁ Higashiosaka brand policy
o . — 1. The quality of “Only one” product should be always improved in uniqueness in order
:E / —D < D ﬁ%@ U _?'f “/7 73 yl\o—_ t lJ T to keep their only one value.
2. The status of the “Number one” product should be kept in order to maintain the
competitiveness in the same business area.
A 3. “Something extra” product should be refined the authorized effect and create high
11’ value added product to maintain its value.
BicaARRIE NS 4. Manufacturers of Higashiosaka brand product aim to grasp the users’ needs and
also make efforts for product improvement in quality, function and performance
!xﬁj? :/ RFH u ':‘:-*— and creation of new products.
5. Manufacturers of Higashiosaka brand product aim to improve the customer service.

o

Manufacturers of Higashiosaka brand product aim to create products taking into
1. #4220 =0TEEEAENBC VTR, #2U=72THY R consideration the global environment.

HHLEHER L:! Bh Q. L H.ﬂ ol L,\.! ) < HEgHET Manufacturers of Higashiosaka brand product aim to be entrenched by the local
communities.

~

2. FN—DrTEEEALEBE VTR, +21—7 8BTS
HAHSESEREMSHER 2SS, RAAOBHORECHH
=7

3. FPATAFTREEEACEBL2UVTR, FPATL7THE
TENVRGL LB EREEEh A BEENCM<CELBHEY

4 MEXE7?FHBNEERCRENC I —Y———XRERTD
CECROHTIA-Y-CEUEEIDLY, BROBBVHLEZE
SOMEHCHESCHYEAS, RICSEN- ME SEoBLEANH

SMAERYS FRERSERE - — 0 —EAnEEEBH

Ry HIGASHIOSAKA
6. WA FURREE ML EENARBORE T <Y EAMHL o
Ll BEAR7ZVRBEEBY—Y

7 HAES T FHENATRE B h3ERERNLEY Higashiosaka brand product mark

RKRR7 5V R ERBRBR
RARRGRELE/ O hXEE
T577-8521 HEARW®RAL—TEIFS

TEL 06-4309-3175.06-4309-3177
FAX 06-4309-3846

E-mail monodukuri@city.higashiosaka.lg.jp
(HPZ KL R) http://www.higashiosakabrand.jp/
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RiGZHT 5 Y

Tech Plaza Higashiosaka

EVWRMADZZ OmREEENITI00EZTF—IR—AMLLTBNUL. A VY —2y N TEERRNTEDZHARTR
BEEEOART A M TIHEERFICOVWT . EFLEIC—FERVWEHLETEZHELC. BRIRICEZIAD DIEEEZE
ZATWBEEBI.TVYAMNY Y —ERODA—FT 4 Z—9—~"B\WEDEZIENTE CEBICIHU R ELHELE

"j'ﬂ—\o— I\ bi’a-o

Fle LI F—PEAXRFOBBREVERLBBEIITBZAXA-INAIVYHRELTVET,

Tech Plaza Higashiosaka is an official website with search function operated by Economic Department of Higashiosaka city

government providing about 1,100 data base of manufacturers with high level of technologies.

This website provides bulk inquiry function to make inquiries to registered companies about ordering and BBS as well as

inquiry to one stop service coordinators to help customers find suppliers they need.

RRBRHRMRAT SV EHR
RABRMFEEFMBE/ DS UXREE

T577-8521 HARERMRAILE—TEI1E1S

TEL 06—-4309—-3175.06—-4309—-3177
FAX 06—-4309—-3846

E-mail plaza@techplaza.city.higashiosaka.osaka.jp

(HP7 KL R) http://www.techplaza.city.higashiosaka.osaka.jp/

Secretariat office of the Tech Plaza Higashiosaka

Manufacturing Support Office of Economic Department of Higashiosaka City
1-1-1  Aramoto-kita, Higashiosaka, Osaka, 577-8521 JAPAN

TEL 06-4309-3175, 06-4309-3177

FAX 06-4309-3846
E-mail:plaza@techplaza.city.higashiosaka.osaka.jp

(HP) http://www.techplaza.city.higashiosaka.osaka.jp

MRIRMAERS
Provide information
IS —PERIFOMERER
Ry IR=IICHBHEL.
X—)EEZT>TVWEY

RMXRTIHDL AT A
System of Tech. Plaza
Information about seminars and sales

meetings are available on the website
and also is send by e-mail.

BRIRbREE .
BBS Cl_'IJ W%Jﬁ%
BB T (. ity manufacturers
HERUEBEADET, _ ﬂé%ﬁsj%ﬁ _
BB T n_t?rprlse in f)rmat[on
BRIRA—LTRASE T—=IN—=2R
Data base
You can make inquiries about ordering e
items on the board and also is (%ﬁﬁﬂ)

sent to member companies. (Free Registration)

$if - ARERFA

Development of technology
and sales channel

HEXRLZE
72xA0—7v 7

Support you search suppliers

A—F 4 RX—5—hH
ERRUZYR—NUET

Experienced coordinators support
you find business partners.

16

BRI 7Y R—LR—Y
Website of Tech Plaza Higashiosaka

FEN

Search Function

F—T7—RRFET
HERMFICHIETES
BEZEREEI,
You can search company which can
respond your needs by
keyword search.

REXRLZ
7x0—7v7

Support you search suppliers




%Bl_'ﬁ FEﬁ §7ﬁ§*§$¥ Intercity exchange support project

EANOTELH TATRERELEDEI XA Y F Y TOAREEN B A PRARTADEE L DEEPHKREZFLET S
i e EARRPRASEZRELTVET,

Sales meetings and exchange meetings are jointly held with other industrial cities that have possibilities of becoming business
partners or areas that are interested in collaborating with manufacturers in Higashiosaka.

¥ﬁ$¥ﬁ¥?ﬁﬁ?€$¥%‘§?37i$¥ New business explorer recognition project

EBNcHEmEEEL TVWEATNEREZ MEXITRIEEXRE, C L REILIHETT . BEZRITICEXREOLE
TEMEMmE . TAREL CTHEEEN TBATELIREZEF/I S LT HERORBRAEZZELXT,

This is to recognize business operators who are manufacturing excellent products as “New business explorers.”
The city government gives support for sales channel development of new products by taking initiative in purchasing products
produced by those recognized companies.

~ = — Ay Rent subsidy f t exhibiti
SUITA2ay - ATRKRERBETIBERMBY  "Cace ot Creation Core Higashiosaka

JUIAYaY A7RABROBERERGICHET 2HTARRICH LT 7-XAERO—FZ/HBI LK,

A part of the rental fee of booth is subsidized for manufacturers in the city who exhibit products at the permanent exhibition
space in “Creation Core Higashiosaka”
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RERBEOEKBICRAIITT

ETHEICHELRY @3

Actions for coexistence with housings and factories

ERNERNEXZORKRNBEBM TH 2 AT OB ECESE
UZ—XEFEEICHEVD DD GEE, THItOETEANET
TEHIET. IHOBRERENBHULULTCETVWET . ZDRH . E
RECHAUVGNSBEXDREREEZNET LD FEH214F
ABICHEIHEDEFE DO EY 3V 2R ELEF L. EY T
VTR IERMIRO T MFIBICDOWT AR MME—BICRET
DTGB IERBEMBOFNPEEOEREANDEE &
BB . IHIMOBICA vy Ta T2 HET B EEERIC
BWTC . IIBEBOH#IZEEELET,

Higashiosaka, a home of clusters of fundamental technologies
industries, has its location advantages and the location needs are
very high. However, operating environment for manufacturers are
getting worse due to the conversion of factory site to residential use.
Therefore, in April 2009, to improve the manufacturers’ operating environment, “City’ s vision of coexistence of houses and
factories” has been established.

In this vision, regarding the land use in industrial area, the city aims to maintain the concentration of factories focusing on
providing incentives for factory location not by regulating the residential location with no exception but considering the
existing houses and informing about industrial-use areas.

.

FELTHORET DR

Scenery of town where house and factory exist together

=
=

THERAthSFERREMR S AT A

Factory site information system

TATISAMZRRUOEEEDAIC. TIHERAMO
TEMHP ELIBORHEZRHM ISV AT LTI,
(YR BERE. EEHIPEITRTEFISRMSND

This system offers information about factory land on sale and
rent factory.
(*Property information is offered from Takken association and

BHTI ) Trust Bank, etc.)

IFRIREM L AT ADTZ7O—K

Flow chart of system to offer information

1 2
) : RERS /C &R TR
LRAREBSRLOA  |1quire by phone E/ D YXZIEZE Inquiry about property TRHR
BLIHasHELOA  (ndicate the ERERTSE

TEL 06-4309-3177

Manufacturing
Support Office of
Higashiosaka City

conditions of the
property you want)

S wumms
FAX CTHZ

Takken-association

Person who searches Trust bank etc.

for factory site
and loan factory

MRz R M

Property information

Property information oy e

Incubation room in Higashiosaka Industrial

ij{ﬂ}iﬁiﬁ&%?ﬁiﬁﬁ?ﬁt >y _{L\%%EEE Technology Support Institute

HMUCERSN DA PHUG FRMEOHDTFICELL &S ! 'l

ESNTVEIHNEEEZVRICEEETREZ R EBRLRE
BAElTCHBWLEITEY,

Incubation room is available at low cost for entrepreneurs who
will establish a new business or small and medium-sized
manufacturers who intend to enter into a new field such as
development of new product or technology.
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For maintenance of good operating environment for manufacturing industries

.= / D < U 1"Lﬂi!ﬁi§?ﬁ%%‘“§ Assistance program to promote business location in Higashiosaka

MADOTEME TEFRAMBICEVWT—EREULOEBZERL TS ZHME-BE- BEZTOHREEEFICHWULT
RARCEEEENR HHEERELRZ 3EFFHNIT S L T HEEDTANDIIMREZR > TVWET,

TR 9F 1 1 BIL.KIRF &L DB - BEEERREMIROMIRIEE Z HA 9 MK (A D MR- TEERMIE) H
R SERIAICIMBFEZTOREREIRKRFOIIMEEFEZFBTEELICBRDE L,

To promote business location in the city, a fixed tax and city planning tax are subsidized for up to three years for
manufacturers who plan to newly build, enlarge or expand factory utilizing more than a certain size of architectural area in
the industrial or exclusive industrial districts.

In November 2007, nine regions in the city (Industrial and exclusive industrial districts in the city) have been assigned as
Second Class Industrial Clusters Promotion Area from Osaka Prefectural Government. Therefore, manufacturers who plan
to newly establish the business in those regions are able to apply for the location promotion system of Osaka Prefecture.

ERh T E A&t city Planning Map

g
- LY L]
o ] oy A - - e
| /m T W W W ICE LR ] Wl AT sERES Rand —REE
T | = L L] L LAl T FREE AN RN RIS BT
\ | LB [z & " A " u |m B e el A SRS B - BE

OUVIA 3y - ATRKBERHA F 2X—=2 3 ik E¥ 4B

Rent subsidy for incubation room at Creation Core Higashiosaka

JUVIAY 3y -A7RRROA Y FaR=—yaVv)l—LIcCABENh3H
EEOFNEEEFZWNRIC.ERO—EZMBIL TWVWET,

A part of the rental fee is subsidized for small and medium-sized
manufacturers in the city to enter incubation room in “Creation Core
Higashiosaka”
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t:/* A= j’ —-D Eﬁ{E Holding of business seminars

BENEBACEEZBS AMZEBRL TW e, TREEEZRDECREBEOELICHIG U T—YZ &
EFULEYRIAEIF—%2FIC300EERELTVWET,

To develop human resources who support
competitive companies, business seminars
are held about 30 times a year regarding
how to respond to the change of business
environment.

I —FRERSR
Business seminar holding

/ﬁtﬂ_ﬂ't’& / j< ) @;‘é$¥ Education program of manufacturing for next generation

MR/ - FZEZEFRIC. T/ DK DEBEXBESFE (E/ KOV EBREEZHTHRSNERTHE) O
EHEPRRRTDEDLZHEEY 7 () EBEHBOWBAICED B 2EE/ I DEBRKEZEH)
EXEITDIETFHREBICE/DLKDDELIZA>THSWVW, ATE/DLKDODDOFEEKRZES A=
BRLTWET,

Manufacturing experience workshops are
held for primary and junior high school
students in the city as a part of
manufacturing educational support
program, as well as workshops with the
cooperation of Higashiosaka boys and girls
invention club (held twice a month) to
promote the pleasure of creating things
and nurture people who will lead the future
of manufacturing business in our city.

E/OLKDEREE

Experience classroom that creates thing
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Commendation for excellent enterprise

1§Eﬁ¥ ° 7_'9 / Z& _:ﬁﬁ;@%ﬁﬁ and “Techno-star” award

TASER CERINTEFANDONISICEBWICHRDHATWIEBRAMEELZRELTVWET, T, BER
BRfiHhZEIUTCEETREZIT DI, HMOREBICHETRESAONZAMERETSZIET, £
/IO DDAMDBERZRK > TWET,

These awards are given to excellent manufacturers who are positively challenging the innovation of
technology, as well as employees engaged in industry and commerce with high level of skills and
motivation to develop creative talents in manufacturing business.

RERARDEE
Commendation scene
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RABRBIZEZMEDER

Collaboration with The Higashiosaka Chamber of Commerce and Industry

TR DE SR ICRIF TR R BEDMEMACDOWT EHEZ ENDEBLTWET,

Various types of actions are being taken for industrial vitalization of the city with the
collaboration of the Higashiosaka Chamber of Commerce and Industry.

HEXICEBVWTIRR KIR-RRCTHESNSIEXR. BAASFORBEBEZFD
ICEHEZN>TLET,

In manufacturing business, industrial trade fairs and sales meetings are held in both Osaka
and Tokyo, to support development of sales channels with the collaboration of the said
organization.

ZFANEFLERKRIR. HO5DY Ay EERKRDFET
Publication of “Kinboshi Higashiosaka” and “Mokari Messe”
727 Z2HE5EPHERNZEISEEN1301%E
BAULTEARBRURRBIZRETIL.E/ DD DERERKR
Z7E—ILFTBHEN TREEENT, 000 OE & - Kifiz
HRELICTHSHDD XYy ER AR ZHTIL. EEBEGZXE
LTWEY,

Featuring about 130 enterprises that have top shares in
markets and unique technologies, “Kinboshi Higashiosaka”
is published to appeal our manufacturing city Higashiosaka,
as well as “Mokari Messe Higashiosaka” to introduce

products and technologies of about 1,000 enterprises to FEAEUSRARS & TS50 Xy EEAR) ORMF

support business deals. Booklet of “kinboshi Higashiosaka” and
“Mokari Messe Higashiosaka”

FEY XYy EDBEE sales meeting “Uri Messe”
BFEEE KF/NEEPHEEESE BRI HmORBREZROZEEENTIAHZITSHRDERE
MDAy, ZRELTVET,

Every summer, sales meeting “Uri Messe” is held inviting major retailers and wholesalers together, where
manufacturers promote their products in seeking of sales channels.

T/ DL YKEDRERM Monozukuri grand prize

E/ODICFHE LI RERIEZRIT. TREEZBEE LT
WXd,

Award system that specializes in manufacturing business
is established to commend enterprise in the city.
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: S —— T577-0809 BAMRAAA1-11-10
i e TELO6-6722-1151 FAX06-6725-3611

EARE T B R—AR— E-mail info@hocci.or.jp

Website of the Higashiosaka Chamber The Higashiosaka Chamber of Commerce and Industry
of Commerce and Industry 1-11-10 Eiwa, Higashiosaka 577-0809 JAPAN

. . . TEL 06-6722-1151 FAX 06-6725-3611
http-//WWW-hOCCI-Or-Jp E-mail: info@hocci.or.jp

EFRMEZE Business and Academia Exchange Program
RAREANICOERENEEB I BAVY R ZENUTBMOI ENSLEICERIT TEZRREEZHEEL.
MEGEEAROIECREMY —XORBGEZT>TVET,

Taking advantage that five universities gather in Higashiosaka, since 1986, business and academia

exchange program is promoted to support development of new products and to offer seeds of
technologies.

AMBEREHEX Project for securing human resources

HTEEENTE/ DD AM I ZHERITZAEDKIELELTAMBRBVLHE., PRIEBEOMBEHASS
ZERBRICIT>TVWET,

Human resource development school and job counseling for new graduates and mid carrier workers to
support local manufacturers secure manufacturing talents.

.ﬁjﬁlﬁﬁﬁlﬁéﬁﬁﬁ/—r\_h’\c’_ e The Higashiosaka Chamber of Commerce and Industry

RARRMIBAHEEDOE I XX &Y R—K Business support for local enterprises in the city

RARBRELRZFPTIE M TEORE - RRICENL.K6,600DSEDNZHHEL T ISR EDFEELE
FUOWKRICHE T DL SBEKREICRIDY —ERZRHLTVWEY, AFR—LAR—ITIE FHHS
B BRI E R > eHEEROBNAP. & RINORRY A MREDVFATELXT,

The Higashiosaka Chamber of Commerce and Industry makes an effort for promotion and development of commerce
and industry in the City gathering all the forces of 7,200 members. They also offer services that are useful for business
management in order to vitalize the local economy and respond to the needs of the new age. In their web site, enter-
prises in Higashiosaka that create characteristic products and technologies are introduced, and search site for specific
products or technologies is available.
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V(423 y - A7RKK

MEAICEEINEIVIA3Y - AT7RRRIG.REBRERZFRALEVEE/ DLDDHK

XEUREBS>THED ATEHEEERBEZILHETIEREBOEEZ R Lubﬁb\b%%%‘:

EBRLULTWEY,

Creation Core Higashiosaka, located next to the City Hall, is a comprehensive support
facility for manufacturing business mainly in the eastern Osaka. The city government is

working closely with the related organizations.

DAy 7Y —EX (E/ DK VICHET5EEHEK)

One stop service (Comprehensive consultation about manufacturing)

(LEE) EV XAy Fr U KGR EIREFEAITVRF (B8 EFEE EBRINOE M. &

(North Facility) Business matching, technology, management, cultivation of market, IT and patent

(South Facility) Alliance between Industry and University, development and hand down of basic technologies

-‘%‘-EQE—T—% Permanent exhibition hall
2007 —RDEZREB RS T EBNIEN. 2@HmEEYP/INRILTERULTWETD,

Excellent technologies and products are exhibited with originals or panels in about 200 booths.

EEEE A 7 « X Industry University Alliance Satellite Office

T7TREDPVTV AT R(EZEHEOBRO) ZHARL. XD Z—XERFD=Z—XDIYYFVT
ZiT>TWET,
17 local universities have their liaison office to support business and academic collaboration needs.

A FaNX—pJ)b—A Incubation facility
RIETPREEMZBEIEEDORDA Y FaR— BRI HDET,

There are incubation facilities for the enterprise that aims at new business establishment or management innovation.

LEXZRHZEMEEIELE Y — Development Center for New Metallic Material

EERAZAEDERBRFTRZMBEDEN EXRFEZTVW.FNPEOEMEFCHERHRSE
ZXELTVWETD,

The center is engaged in introduction and promotion of new metallic material such as metallic glass to support
technological innovation and new products development of small and medium-sized enterprises.
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IVIAY 3y - AT7ERARILE
North Facility,Creation Core

JUIAYay - A7 HEKREE

Higashiosaka South Facility,Creation Core Higashiosaka

BREB TG Permanent exhibition space ~‘

KRE/ DL YAMBRE 4% — 0saka Human Resource Development Center for Manufacturing
EROREKENE/ DD EEDAMBER P KELGEAICETE7 RNAXZTVET,
Expert consultants offer advice on human resource development and hand down of technologies. “

http://www2.ocn.ne.jp/ nposkill/

YT A H—XT7S5Y Creator's Plaza
AMBRYPRRDOBELTC EIF—PERECERTEEXY

Creator’s Plaza is available for seminars and exhibitions for the
purpose of human resource development and exchange of ideas.

http://www.m-osaka.com/jp/plaza/index.html

JUIAY 3y  AVRKRR—LR=Y
Website of Creation Core Higashiosaka

http://www.m-osaka.com/jp/
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TREERRYT A~ ((FEEELEEZSRLOAID)

Search site for manufacturers in Higashiosaka (for searching suppliers)

WAREEQE TN v —— mtben e i

IJ- Lﬂ:ﬁ:ﬂu. =4 '!I

RARRBEAMRZRT S Y B R |4y

click

E-mail plaza@techplaza.city.higashiosaka.jp
(HP7” RL-A) http://www.techplaza.city.higashiosaka.osaka.jp/

RABRHR—LR—Y Official website of Higashiosaka City
http://www.city.higashiosaka.osaka.jp http://www.city.higashiosaka.osaka.jp
RARTEREIE/ DK DXEE Manufacturing Support Office,

T577-8521 EAMREEAI—TE 1& 12  Economic Department of Higashiosaka City
TEL 06-4309-3175 . 06-4309-3177 1-1-1,Aramoto-kita,Higshiosaka city,Osaka,
FAX 06-4309-3846 577-8521,JAPAN

E-mail:monodukuri@city.higashiosaka.lg.jp
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